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An overview of California Walnuts” UK trade and consumer activities during 2020.
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Demonstration Day [y

of the California Walnuts

81’ The LOﬂdOﬂ Bakery SChOO| allows you to crumble

each one with ease”
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3 ("J v 4 Recent h|gh||ghfs include retail promoﬁons with ! ' ) B the owner of Restoration Cakes, a highly skilled baker Y'”ng bal’(;ry‘lls'gci Th(?r-w hLe hads workild at varloui].fop Bakbery-s
M d hich h Il Al e sahifi I d sal g ¥ who specialises in wonderment that is burlesque baking. nc U. |-ng .aU s ba .ery inton -on, an no-w runs nis own business
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, - supporting health research and communicating the numerous health benefits almost every aspect of produced a mouth-watering gnocchi with California Welnut sauce.
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were operational in London throughout February that | v - p B i was a delicious flavour.

took over around key tourist attractions, shopping districts N S b 3 - A After a full day of intriguing

. b ' ' 7 P - - knowledge, the guest left with a fun
packed bag of California Walnut
goodies and samples to try when
they got home.

and mainline train stations.

Take a look at some of the key activities conducted so far in 2020.

_ Visit www.californiawalnuts.co.uk
Sy T i e 2 \ ! to try out mouth-watering recipes
e ' - ; ' using California Walnuts!
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Sainsburys

Whitworths launched a new brand
called Gloriously Grown in Sainsbury’s,
which features a range of

from across the globe. The lead

L!FURHIAH

LWUTS & SORBET RAKHS product is ‘California Red Walnuts
: ) and Sorbet Raisins’.

2,300

Sainsbury’s has over
as well as a fast-growing
online presence.

CWC partnered with leading dried fruit and nut supplier Whitworths to help
support their 100g snack packs in Ocado, a major UK online supermarket that
describes itself as ‘the world's largest and dedicated online grocery retailer".
CWC supported sales of the CA Walnut SKU via shopper engagement on-line
via the homepage and ‘favourites’ banner.
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Costco In-store
Promotion:

Costco is the world’s second largest retailer. In-store promotions took place
during March across all 29 Costco depots nationally. The activity helped to
support the sales of the Kirkland Signature California Walnuts in 1.36 kg packs.

We plan on having more promotions in 2020 and the loyalty of Costco to California
is appreciated.

TOTAL MEMBERS SAMPLED:

UPLIFT IN SALES:
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THE POWER

The California Walnut Commission launched its
first ever Global Marketing Initiative in February
(The Power of 3) to help drive additional volume
and awareness across all relevant markets. The
program ran in nine countries including the

USA, Germany, India, Japan, South Korea, Spain, Why fhe Power Of 3?

Turkey, the United Kingd d the United Arab
Urey., The hitec Rigcom and Ie —nitec ;e Walnuts are the only tree nut to contain a significant ‘”EWS

Emirates. Central to the campaign is a global _ . J e T 1 o R, et
landing page featuring content that will show how Smount o;gmeza% A;'A;;,Wlfh 27gin e\lierﬁ‘:n.d.ﬂjl - ‘.., Y \
consumers share the love of walnuts around [approx. 30g). As our bodies cannot make ALA, it is 1 G- RO P 2 \(\ RN

the world important we eat foods containing it.
ON SOCIAL MEDIA

California
WALNIJTS

*

At least 3 handfuls (one handful equal to approx. 30g) r / 4

The initiative aimed to educate consumers o . .
of walnuts a week is a simple way to start improving

about how eating walnuts is a simple way to

" overall nutrition.
boost overall nutrition.

Branded Taxis:

For the month of February, 100 California Walnut
branded taxis were operational in London with
striking California Walnut branding on the outside
and interior tip seats. A photoshoot took place
around two iconic London landmarks -

Tower Bridge and the Tower of London.

Digital ads and editorials were uploaded to
various industry sites and linked to a specific
web page that gave people more in-depth
information on the Power of 3 launch.

DIGITAL TITLES:

00H

journeys took place in close proximity to
London’s top tourist attractions, where
7 footfall is very high.
journeys took place through London’s top
27 5 34 shopping areas, including Oxford Street,
y Covent Garden and Sloane Street.
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IMPRESSIONS

THE POWER OF 3

Media Coverage: Influencer Partnerships:

Partnerships were made with three Partnerships were conducted with three influencers for The Food Medic
consumer titles — Healthy Diet magazine, the Power of 3 campaign - Tales of Annie Bean, Veggie

Health & Wellbeing magazine and digital Desserts and Dr Hazel Wallace, founder of The Food Medic. = = Adve rll-ls In g an d
health and wellness magazine Hip & ' : g com pe1'i1'i0ns

Healthy — to help share the Power of Tales of Annie Bean
3 message!

Facebook and Instagram advertising campaign
Annie Bean produced B Calliorla Waleuts BWalts, LS - 15 Fa

social posts across The inspiratonal E‘k'\"in.ﬁ.:'\l‘itﬂ?ﬂlﬂ!m m?':_t |:!'I1>l.a'l"|4.-'|;.'1':¢l1bh.lm = \ | <4 i ———
gD Facebook, Twitter [ ARt et et ALY/ 1M mpressions 13K REACTIONS
SalNonnia Vel s » el g b RSN o . Y WARSRC) 426K ReacH 390K viDEo ViEws.
rich source of Omega-3 ALA f ) i

Walnut Cookie & 2K LINK cLICKS

Overnight Oats \‘n._- -
recipe. Her social ..: & @ nlh‘*_
channels have a -t -

combined fllowing [, YO —» o e 218K mpressions, 66K vibeo views.

featuring a Cranberry © =

Twitter advertising generated

of over 12k.

Two social media competitions took place across
HEALTHY DIET MAGAZINE Instagram, Twitter and Facebook.
Activity with Healthy Diet included a full-page advert
in the February issue , supported
by a website banner on the homepage for the month
of February linking to the
California Walnuts UK website.

Veggie Desserts

- - The first asked people to share a picture of their
Kate at Veggie Desserts created three recipes - a Persian favourite way to enjoy California Walnuts and
California walnut stew, a yogurt parfait with California Walnuts The Food Medic (Hazel Wallace) published a blog post include the hashtags #ShareThePowerof3 and
granola and a Persian California Walnut salad. The recipes were including details on The Power of 3 campaign, walnut #CaliforniaWalnutsUK. People were encouraged to
posted on her blog and shared across Twitter, Facebook and heart health claims and a web link. look out for the taxis whilst in London and share any
Instagram, to a combined following , . : pictures of the taxis they spotted on social media with
Dr Hazel's supporting Instagram post has received

HEALTH & WELLBEING MAGAZINE of over 76k. .. - 2k likes which has resulted in & number of new the campaign hashtag #ShareThePowerof3

el . el e %) / followers to CW UK social channels, including ®
; » Hpuaa o P o5 e
@ ' included two solus e-shots. sent ; " : nutritional therapist and author Madeleine Shaw.
' . . ‘ - ; ; y Dr Hazel has also posted on Facebook to her 27.5k o i
to their subscriber -' P | Rt
. followers and on Twitter to her 23.5k followers. w4 e
nE,'-lh » BANMEL 8 it prm wagagyy . fwo blog posts, four T ™
Wate vy, ot Lot v B static Instagram posts as well iy
v amoncn W5 an Instagram takeover,
to their
HIP & HEALTHY
Activity with Hip & Healthy OO 0

kit by gibwnimcl nra oetar

included a sponsored post on g R ¥ :"'.'u ‘b, o ”

their website and an article side #ﬂ‘ * e X TUTAI_ REABH
banner, fogether with two mentions = § 14 . : L T

on their e-newsletters, as well as an

Instagram and Facebook posts, to

a combined
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Jowiasty o Mpsit, 2020
SOCIAL MEDIA

CWC continue to gain new followers
across the UK California Walnuts
social media channels, with the total
number of followers currently at
16,689 (12% increase since January)

HIGHLIGHTS OF REACH AND
ENGAGEMENT ACROSS ALL CHANNELS:

TWITTER

- 1.Im impressions
California Walnuts @Waloute UK - 17 Fob
wmmmmmmmmr?mwmmmuwh

Pt ¢ In their lotess guiz - mmmwuﬂmhm-
wtdrnm:hemd Good Luck! Faartukang. s

FACEBOOK

2.6m impressions

9,100 engagements

O
INSTAGRAM
567,400 impressions

42k engagements

*Stats from Jan- Apr 2020

WEBSITE

www.californiawalnuts.co.uk

The CWC UK website is updated on a regular basis
across Trade and Consumer Activities. The trade
section focuses on showcasing the various activities
and relevant trade news, and also provides a platform

for UK Trade importers to request general information.

The Consumer section focuses on educating the
consumer by offering inspiring recipe ideas and shares
news blogs and health and nutritional information.

16 consumer and trade news updates and blogs
featured online during Jan to April.

Caligownio Walnwty in the UK SPRING 2020

USERS:
SESSIONS:
PAGE VIEWS:

*Google Analytics

BEE

For the latest trade and consumer news, visit:
californiawalnuts.co.uk/trade-news
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PRACTIVITIES i) CONSUMER: MEDIA INFLUENGERS

A Facebook live was also conducted with

California Walnuts worked with leading UK influencers

over the past few months, including
(Tale of Annie Bean), her blog which she runs with , where she baked chocolate

her husband covers a broad range of topics including

muffins using California Walnuts.

food and wellbeing. Annie produced a blog post
about the heart health benefits of California Walnuts,

along with a recipe for California Walnut Overnight

Throughout January — April,

California Walnuts featured in

over /0 articles across national,

consumer and regional print and

online titles with a total audience

reach of over 11m. This included : :

features in The Sun, Woman's : LT T =2 & )

: ; TALES OF
Own, Health & Wellbeing, Healthy 2 s gy o W IMPRESSIONS PrvueBe

Diet and Sunday Mirror with gaiaif . - okl 3 . " —
California Walnut recipes, storage e 7a % ——

tips, as well as health advice and
information featured.

Healthe
Wellbeing

Oats. An Instagram story Annie posted connected to

this activity generated

— P —

Checolate Mutfing Wit Walnuts Live Bake Along <0+ ) s 2

thl.u-r A My Too wits Cabdoa

O el
Wb U

11111

In addition, created three
flourless recipes using California Walnuts -
----- Walnut & Cinnamon Puff Pastry Buns,
Chocolate Orange Walnut Flapjacks, and a
Walnut & Banana Breakfast Traybake. Due to
the recent shortage of flour in UK stores these
recipes inspired consumers fo try out alternative

f baking.
2019 Great British Ve e e

Bake-Off finalist

created two
' bake-along recipe videos
on Instagram sfories —
California Walnuts, Goats
Cheese & Leek Tart and
Carrot Cake Pancakes with
California Walnuts. The

stories achieved combined

-3
gy OMEEATe
L onal tear' Mont#l

o

Woman's Own

IMPRESSIONS

46K




Where i e best place fo Store walnats,
in ondir o refain their froghnen?

Eodfood

BlB|C

To promote the versatility of
California Walnuts and encourage
people to use California Walnuts

in their cooking and baking during
lockdown, a partnership with
consumer food title BBC Good

Food was launched using the themes
‘Meal Times Cracked’ and ‘Baking
Cracked'. The activity included
digital adverts across the BBC

Good Food website, inclusion in 2x
e-newsletters and social posts across
their sister titles Delicious and Olive.

Getting to

high cholesterel?

the heart of o
the facts

In partnership with the heart-healthy charity HEART
UK, a California Walnut online quiz was prepared
which sat on their website for one month, from
mid-February to mid-March. It was shared across
HEART UK'’s social channels and was included in their
monthly e-newsletter to their

BBC GOOD FOOD
WEBSITE REACH

PERMONTH -
A l - ‘:}

rria Waints UK
1J,'|.\

Pty paoal
pou chen T ooy 1o 3 PR,
~ sidcrmia wlmUia 10 i

e
gl
258 C

The quiz also As wel as benaiitng heart st wivch:cthes hesk?
featured on the \23/ OLESTEROLCC//f_ gl el peitandndin

q 2 ' ,?/
Cal'fo"_"a Walnutis 2 A acll a5 bencfiting heart health, wbich
UK social feeds other lealth arcas does cating a handful

which has had a of valrats a day benelit?
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Uhichy rat it Hhe only tree nat to contain

Ughifieant ameunty of Omega-3 MAT




The California Walnut Commission
is here to support the UK trade and
educate consumers on the benefits and

unique attributes of California Walnuts.

Both trade and consumer marketing
campaigns are designed to increase
both awareness and consumption of

California Walnuts.
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